
Studio A artworks featured in 

nationally and internationally.

Impact Statement 
2021/22

“If someone bought your artworks 
it’s because they love your artworks. 

You get paid from the studio. Your 
artwork is so beautiful. You get 

more moneys and stuff.” 
- Catherine McGuiness

of artists earned income 
working as professional artists.

30% increase in 
mailing list subscribers.

26% increase in 
social media followers.

110K+ visits 
to studioa.org.au.

The Art Gallery of NSW 
acquired work by
Mathew Calandra for their 
permanent collection.

19 media articles 
featuring Studio A 
artists.

“Studio A has become a 
leading centre for artists with 

intellectual disability – and 
with four works up for the 
(Archibald) portrait prize, 

they’re getting the recognition 
they deserve” 

- Kelly Burke, The Guardian

93% increase 
in the number of 
commissions secured.

25 unique design 
products created.

1 million
people saw Studio A 
artwork.

5 finalists 
in the Archibald 
and Sulman Prizes.

100%

“Calandra creates other worlds. For not only are his drawings 
fantastical but his tight linework and careful washes of colour 

are themselves transformative.” 
- Art Gallery of NSW curator Anne Ryan

“I really love my (Archibald) portrait of Anna. She is 
amazing to me and part of my future. I will always 

be an artist.” - Meagan Pelham

with leading arts institutions, 
corporations and design companies.

29 exhibitions 47 partnerships

http://studioa.org.au

